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Data Release: U.S. consumer confidence rebounds in October as households appear unfazed by market 
turbulence 

 After taking a hit in September, confidence among U.S. consumers bounced back in October. The Conference 
Board consumer confidence index rose by 5.5 points to 94.5, more than reversing the slump in a month prior. 
The headline came in well above the consensus forecast, with markets calling for the index to rise by a 1 point 
to 87.0. September's reading was also revised higher to 89.0 (from 86.0), trimming the losses. 

 Both present and future index sub-components improved on the month, but the bulk of the gain was 
concentrated in the forward-looking subcomponent, which rose 8.6 points to 95.0 – the highest level since 
February 2011. The near-term outlook strengthened across the board. A higher share of respondents 
expected jobs to be more plentiful in the coming months. Expectations about future income growth and 
business conditions also improved.   

 Meanwhile, the present situation sub-component posted a more modest 0.7 point increase. The share of 
survey respondents stating that jobs were plentiful rose from 16.3% to 16.5%, but was still below its recent 
peak of 17.6% in August. Similarly, 24.5% of respondents classified current business conditions as good, up 
from 24.2% in September.  

 Geographically, confidence rose substantially in New England, the Middle Atlantic and the South Atlantic, and 
declined in the Mountain and West North Central regions. 

 Near-term buying intentions did not reflect the same improvement as the broad index. Only 10.8% of 
respondents planned to buy a car in the next 6 months – down from 12.1% last month and 11.9% a year ago. 
Intentions to purchase a home or a major appliance were also somewhat lower at 5.1% and 49.1% 
respectively, compared to 5.5% and 50.5% a year ago. 

Key Implications 

 Today's report was a nice surprise, suggesting that recent turbulence in financial markets was not enough to 
dent consumer's spirits in October. The cutoff period for the survey was October 16, which coincided with a 
6.8% m/m decline in S&P 500 alongside a marked increase in volatility.  

 Fortunately, financial markets have recovered from their mid-October jitters, which bodes well for consumer 
confidence going forward. In addition, households will continue to benefit from robust job creation and falling 

gasoline prices. Given September's disappointing retail sales report, confidence will be closely watched to 

gauge the spending momentum, particularly as the busy holiday season draws closer.  
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