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Data Release:  March retail sales post largest monthly gain since September 2012 

 U.S. retail sales came in well above expectations in March, rising by 1.1% m/m. Revisions to the 
month prior helped brighten the picture further, as sales were revised up  to 0.7% from the initial 
estimate of 0.3%.  

 Core retail sales, excluding autos and gasoline also posted a consensus surpassing gain on the 
month, rising by 1.0% m/m. Revisions to February’s release were revised up to 0.4% from 0.3%.  

 The details of the report were also very constructive,  with gains coming in all major sub-categories 
with the exception of electronics (-1.6% m/m), gasoline station sales (-1.3% m/m) and miscellaneous 
(-1.3% m/m). The strongest gains came from motor vehicles & parts (+3.1% m/m), building materials 
(+1.8% m/m), general merchandise (+1.9% m/m) and non-store retailers (+1.7% m/m).  

Key Implications 

 After having been hindered in recent months by unseasonably cold weather, retail sales bounced 
back with authority in March, posting the largest monthly gain since September 2012. The fact that 
core retail sales – a measure that strips out volatile items such as autos and gasoline – also posted a 
very solid gain in March, helps to corroborate the story that the recent slowdown in spending activity 
was in fact weather related and not the result of an economy losing momentum.  

 Aside from warmer weather, March auto sales were likely also boosted by the fact that most major 
automakers increased purchasing incentives – ranging anywhere  from lower financing rates to 
deeper vehicle discounts – by as much as 8% relative to this time last year. With purchasing 
incentives currently at their highest level since 2010 and a lot  pent-up demand still in the market, we 
expect auto sales to remain strong over the two years, averaging 16.2 and 16.8 (annualized) units in 
2014 and 2015, respectively.   

 While overall economic growth will see a marked deceleration in the first quarter of 2014 – falling to 
1% (annualized) –  we expect to see a relatively strong bounce back in the second quarter of this 
year as the U.S. economy shakes off the winter blues – with growth likely pushing toward 4%. With 
the labor market continuing to heal, the housing recovery well underway, and household finances 
currently in the best shape that they have been for years, consumer spending should guide the ship 
from here on out.  

Thomas Feltmate 
Economist 
 
DISCLAIMER 
This report is provided by TD Economics.  It is for informational and educational purposes only as of the date of writing, and may not be 
appropriate for other purposes.  The views and opinions expressed may change at any time based on market or other conditions and may not 
come to pass. This material is not intended to be relied upon as investment advice or recommendations, does not constitute a solicitation to buy 
or sell securities and should not be considered specific legal, investment or tax advice.  The report does not provide material information about 
the business and affairs of TD Bank Group and the members of TD Economics are not spokespersons for TD Bank Group with respect to its 
business and affairs.  The information contained in this report has been drawn from sources believed to be reliable, but is not guaranteed to be 
accurate or complete.  This report contains economic analysis and views, including about future economic and financial markets 
performance.  These are based on certain assumptions and other factors, and are subject to inherent risks and uncertainties.  The actual 
outcome may be materially different.  The Toronto-Dominion Bank and its affiliates and related entities that comprise the TD Bank Group are not 
liable for any errors or omissions in the information, analysis or views contained in this report, or for any loss or damage suffered. 

 


