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Data Release: Retail sales surprise to the upside in November, as holiday shoppers were out in 
full force 

 Retail sales rose by 0.7% m/m in November, well above expectations which called for a more 
modest increase of 0.4% m/m.  Revisions to the month prior lifted sales to 0.5% m/m, up from the 
initial reading of 0.3% m/m.  

 Excluding volatile items such as gasoline and autos, core retail sales also surprised to the upside, 
rising by an impressive 0.6% m/m – a touch higher than the consensus forecast of 0.5% m/m. 
Positive revisions were also made on core retail sales, with October's initial reading of  0.6% 
having been revised slightly higher to 0.7% m/m.  

 Gains were to be had in 11 of the 13 subcomponents, with motor vehicles & parts (+1.7% 
m/m),  building materials (+1.4% m/m), clothing (+1.2% m/m) and non-store retailers (+1.0% 
m/m) recording the largest increases on the month.  

 Sales at gasoline stations (-0.8% m/m) recorded its fourth consecutive month of declines – largely 
related to falling gasoline prices – while the miscellaneous (-1.7% m/m) subcomponent also 
retraced in November.  

Key Implications 

 No matter which way you slice it, this was a solid report. Both the headline and core measure 
came in stronger than expected, while positive revisions to an already decent October report 
provided further evidence that consumers were feeling more confident about the economy.  

 The sharp uptick in the autos component came as little surprise this morning, as a stronger than 
expected November vehicle sales report had already telegraphed strength in this segment. While 
Black Friday deals likely helped bring consumers back to showroom floors, we cannot discount 
the positive impact that a strengthening labor market and lower gasoline prices have had on 
recent sales.  

 With both October and November retail sales having surprised to the upside, it would appear that 
fourth quarter consumer spending may be a touch higher than previously expected. This is 
encouraging news as we head into 2015, given that the consumer will once again be called upon 
to do most of the heavy lifting.  

  

Thomas Feltmate, 
Economist 
 
DISCLAIMER 
This report is provided by TD Economics.  It is for informational and educational purposes only as of the date of writing, and may not be 
appropriate for other purposes.  The views and opinions expressed may change at any time based on market or other conditions and may 
not come to pass. This material is not intended to be relied upon as investment advice or recommendations, does not constitute a solicitation 
to buy or sell securities and should not be considered specific legal, investment or tax advice.  The report does not provide material 
information about the business and affairs of TD Bank Group and the members of TD Economics are not spokespersons for TD Bank Group 
with respect to its business and affairs.  The information contained in this report has been drawn from sources believed to be reliable, but is 
not guaranteed to be accurate or complete.  This report contains economic analysis and views, including about future economic and financial 
markets performance.  These are based on certain assumptions and other factors, and are subject to inherent risks and uncertainties.  The 
actual outcome may be materially different.  The Toronto-Dominion Bank and its affiliates and related entities that comprise the TD Bank 
Group are not liable for any errors or omissions in the information, analysis or views contained in this report, or for any loss or damage 
suffered. 


