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Data Release: US auto sales hold steady in October 

 U.S. auto sales came in at 16.34 million units (on a seasonally adjusted annualized basis) in 
October, slightly below market expectations, and right in line with the number of units sold in 
September.  

 Among the eight best selling brands, Fiat-Chrysler (+21% y/y) topped the leaderboard, followed 
by Nissan (+13% y/y) and Kia (+12% y/y).  Toyota (+7%y/y) and Honda (+6% y/y) also recorded 
sales increases during the month, while GM’s sales were flat. Meanwhile, Ford (-2%y/y) and 
Hyundai (-6% y/y) recorded declines in October. 

 Light trucks continued to dominate sales, up 9% over year-ago levels. Sales of passenger cars 
were up by a more modest 2% y/y. 

  
Key Implications 

 The massive turbulence that hit financial markets early in October didn’t seem to keep consumers 
away for showrooms. October is typically a slow month for auto sales following the summer 
selling season, but sales managed to remain quite strong this year, alongside ongoing 
improvements in economic conditions – particularly in the labor market – and rising consumer 
confidence. 

 While lower gasoline prices don’t necessarily translate into higher auto sales, the recent drop in 
pump prices to the lowest level in almost four years has given consumers more cash in their 
pockets, and has likely contributed to the increased demand for larger, less fuel efficient vehicles 
(i.e. light trucks).  

 Looking ahead, the momentum in the auto market is expected to continue, with sales ending the 
year on a high note. The annual tally is likely to come in around 16.4 million units, which would be 
the best showing in eight years. 
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